What is Corporate Social Responsibility (CSR)?

INTRODUCTION
The corporate world is facing the notion of Corporate Social Responsibility (CSR) wherever it turns these days. On a wide range of issues, corporations are encouraged to behave socially responsibly (Welford and Frost, 2006). According to Zadek (2007), the basic drivers of CSR consist of:
1. Values: a value shift has taken place within businesses where they not only feel responsibility for wealth creation but also for social and environmental goods.
2. Strategy: being more socially and environmentally responsible is important for the strategic development of a company.
3. Public Pressure: pressure groups, consumers, media, the state and other public bodies are pressing companies to become more socially responsible.
The European Commission also defines CSR as: Being socially responsible means not only fulfilling legal expectations, but also going beyond compliance and investing more into human capital, the environment and relations with stakeholders (European Commission, 2001).

HOW DOES CSR EFFECT BUSINESSES?
Corporate social responsibility (CSR) is a self-regulating business model that helps a company be socially accountable, socially conscious to itself, its shareholders, and the public. There is no one "right" way companies can practice CSR; many corporate CSR initiatives strive to positively contribute to the balance of economic, environmental and social imperatives (“Triple-Bottom-Line-Approach”). In today's socially conscious environment, employees and customers place a premium on working for and spending their money on businesses that prioritize CSR. To engage in CSR means that the company operates in ways that enhances society and the environment, instead of contributing negatively to them. Building a positive image of the company is critical to its success.
Corporate social responsibility is a broad concept that can take many forms depending on the company and the industry. Through CSR programs, philanthropy, and volunteer efforts, businesses can benefit society while boosting their brands as well. CSR activities can help forge a stronger bond between employees and corporations, boost morale and help both employees and employers feel more connected with the world around them. Corporate responsibility programs are a great way to raise morale in the workplace. Also, the more visible and successful a corporation is, the more responsibility it has to set standards of ethical behaviour for its peers, competition, and industry.
It is widely believed in the world of business that a company's sustainability strategy is a big factor in where today's top talent chooses to work. The next generation of employees seek out employers that are focused on the triple bottom line: people, planet and revenue. Companies are encouraged to put their profit into programs that socially give back. Not only huge multinational companies but small-and-mid-sized businesses also create social responsibility programs, although their initiatives are not often as well-publicized as larger corporations.

4 types of corporate responsibility your business can practice:
1-Environmental efforts: Businesses, regardless of size, have large carbon footprints. Any steps a company can take to reduce its footprint is considered good for both the company and society.
2-Philanthropy: Businesses can practice social responsibility by donating money, products or services to social causes and non-profits. 
3-Ethical labour practices: By treating employees fairly and ethically, companies can demonstrate CSR. This is especially true of businesses that operate in international locations with labour laws that differ from their country of origin.
4-Volunteering: Participating in local causes or volunteering time in community events says a lot about a company's sincerity. By doing good deeds without expecting anything in return, companies can express their concern and support for specific issues and social causes.
Examples of Corporate Social Responsibility Companies
1) Lego: The toy company has invested millions of dollars into addressing climate change and reducing waste. Lego's environmentally conscious efforts include reduced packaging, using sustainable materials and investing in alternative energy.
2) Johnson & Johnson: The brand focuses on reducing its environmental impact by investing in various alternative energy sources. Globally, Johnson & Johnson also works to provide clean, safe water to communities.
3) Starbucks: The global coffee chain has implemented a socially responsible hiring process to diversify their workforce. Their efforts are focused on hiring more veterans, young people looking to start their careers, and refugees.
4) Google: Google has demonstrated its commitment to the environment by investing in renewable energy sources and sustainable offices. The company is also known to stand up against social issues such as discrimination.
Key CSR issues: environmental management, eco-efficiency, responsible sourcing, stakeholder engagement, labour standards and working conditions, employee and community relations, social equity, gender balance, human rights, good governance, and anti-corruption measures.
Taking all the points mentioned above into consideration, it can be concluded that a properly implemented CSR concept can bring along a variety of competitive advantages, such as enhanced access to capital and markets, increased sales and profits, operational cost savings, improved productivity and quality, efficient human resource base, improved brand image and reputation, enhanced customer loyalty, better decision making and risk management processes.
https://www.businessnewsdaily.com/4679-corporate-social-responsibility.html

CSR can best be understood and defined in terms of the changing relationship between business and society (UNIDO, 2002). CSR can be understood in terms of different stakeholders and the issues that they are concerned with. These issues relate to the overlapping spheres of economic, social and environmental impact as illustrated in Figure 1 below.
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