Consumer protection and customer service
Consumer Protection is linked to the idea of "consumer rights", and linked to the formation of consumer organizations which help people make better choices in the market.
Consumer protection laws are designed to ensure fair trade competition and the free flow of truthful information in the consumer market. These laws are designed to prevent businesses –which engage in fraud or specified unfair practices- from gaining an advantage over competitors. Consumer protection laws can give additional protection for the weak and for those who can’t take care of themselves. 
Under the Consumer Protection Act, a consumer is guaranteed the following rights:
· Right to be protected against goods and services which are hazardous to life and property
· Right to be informed about the quality, quantity, potency, purity, standard and price of goods or services
· Right to be protected against unfair trade practices and unscrupulous (dishonest) exploitation of consumers
· Right to access to a variety of goods and services at competitive prices
· Right to be heard which means that consumers' interests must receive consideration at appropriate forums
· Right to seek legal redressal against unfair trade practices 
Consumer interests can also be protected by promoting fair competition in the markets which directly and indirectly serve consumers and which make the country’s economy work efficiently.  Competition law, or antitrust law, has three main elements:
· It prohibits agreements or practices that restrict free trading and competition between businesses so it eliminates cartels which can repress free trade.
· It bans abusive behaviour by a firm dominating a market, and it fight against anti-competitive practices too. Practices controlled in this way may include predatory pricing, product tying, price gouging or refusal to a deal. (Predatory pricing is a strategy when a dominant firm sells its products at a very low price, intending to drive competitors out of the market.) (Product tying is the practice of selling one product as a mandatory addition to the purchase of a different product.) (Price gouging is when a seller spikes the prices of goods to an unethically high level and it occurs after a demand or supply shock such as a natural disaster. 
· It supervises the mergers and acquisitions of large corporations. Transactions that are considered to threaten the competitive process can be also prohibited
· Substance and practice of competition law varies from jurisdiction to jurisdiction. Protecting the interests of consumers in a free market economy is an important objective. Competition law is closely connected with law on deregulation of access to markets, state aids and subsidies and the privatization of state owned assets. In recent decades, competition law has been viewed as a way to provide better public services. 
Consumer protection can also be asserted via non-government organizations and individuals as consumer activism. This movement helps consumers to obtain products that are safer to use, that are better quality, environmentally friendly, and that are more readily available. They also push consumers to check the purchased product's origins, the expiration date and the product’s ingredients. When consumer activists encounter problems, their tactics can include boycotts, petitioning the government, media activism, and organizing interest groups.

Customer service is the ability of an organization to give the customer constantly and consistently what they want and need. Customer service is the provision of service to customers before, during and after a purchase. Customer service may be provided by a sales representative, or by automated means called self-service. Good customer service is the lifeblood of any business and it is all about bringing customers back, sending them away happy and encouraging them to pass positive feedback about the company to other consumers. Customers' today are no longer that timid and uncertain. Customers are getting more determined in their needs and wants. Customer service is normally an integral part of a company’s customer value proposition. Modern customers keep in mind the service they were given and their trust can be destroyed at once by a small sign of incompetence. 
Basically the goal is to not only help the customer have a good experience, but to offer them an experience that exceeds their expectations. The company can easily reach this aim if the colleagues at the customer service present the following abilities:
1) They know the product very well, back to front and whatever the situation may be, they don't leave the customer with an unanswered question.
2) They use body language properly, they smile and demonstrate tolerance while communicating and keep eye contact. 
3) They understand customers’ needs and they look for ways to serve the customer more than they expect. 
4) They are honest and if the company made a mistake, the colleague at the customer service tell the consumer what the firm plans to do to prevent the same mistake from happening again. 
5) They have excellent telephone manners and they intend to arrange things quickly. 
6) They don’t promise customers the moon. Buyers who had been promised something that wasn’t delivered get very frustrated. In other words, under promise and over deliver is the best policy. 
7) [bookmark: _GoBack]R-E-S-P-E-C-T. They must love customers. Without them, there is no business. If the company doesn’t have the philosophy to respect and appreciate customers, the opposite tone will infect customer interactions from all departments including the customer service department. 
